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In 2010-1 |, the HKTB adopted an annual tactical marketing
theme ‘Festive Hong Kong', showcasing to visitors the unlimited
excitement in Hong Kong through creative approaches. VWorking
in collaboration with the travel trade partners, the HKTB not only
opened up new opportunities for the tourism industry in Hong
Kong, but also explored the vast potential of multi-destination
travel, MICE and cruise tourism. Simultaneously, the HKTB
elevated its service standards continuously so as to enhance
visitors' experience in the city.
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